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By Ed Rirchie

oppartuisitics o0 the Laest phenomenan s
hir the Interner: YouTube and MySpace.
YouTubecom & an  onkline  video
communiny thae allow people to cosiby
upload and share wideos. MySpace com s a
interacrive, isersubmicted networks of
frbends, persanal profiles, blogs, groups,
phaoto. misic, ofc.

These webiites give wiers 4 fosum of, in
AT e, 1 stage, 1o proient videos and
themudve. Mudlions of viewas o and
boowse uwch s daiby, and they e
penerally grouped under the “wcial
neewark” bum wond Mot surpeivingh
advantsee of this wew ool by integracing it

umthdr-cbuximdmﬂmch'm

Lusury home Avctianers Michola Virse
funs pasted vidoon of his ancewsas ea bach
YauTebe and Mydpace, Vamos is 2 partney
With more than 20 years in vasous
auction and seal eeate srens, Varros s
ween many changes, bue he finds thar sacial
merworking webtines have put 2 whale aew
spin on maketing. "l pa Gl spopes-
neaunky from prophe cut of the blue and |
ot know how they find s on YouTide,
b they do,”™ sy Vammon,

What these people find are videos of
auctions thist show Virzos and his ream at
their best, sefling million dallir sseates in 2
marter of minutes, followod with inecr-
wicwn of bovers, sellers and aucrion
arversdocs thur just came oo see i the event

wys by o sbwolure sction where 2
million dallar estate might sell for o bevser
puice. These videaw aee alsa vailable
wowrnlusivelrauctions com. and
campler inchede 3 veven minure oip of 2
Flapds waterfront 515 million auction.
25d 3 rwa minete 513 million sucrion of
2 hovme in Mo, AT

Varzon believes thae Auctioneen e 1
Fallawe the buzz if they wane to maincain
thear customers and artract vounges
buyers and sdllers. “The lusaner is 2 fuidly
dvmamic place s0d it chunges 2 loe.” Varees

explaim. “A number of pan 2go | could.

s chisified o on CompuSave and |
coubd sell drings [Hoe cray: Then it Faded
sy and aloag came citay, [ wsed ma be
able o by and well chings on cBay
repulaty. Then ooy bacme somewfor
fallowe, and | rriod Craigadine, aod though 0
has some dowbads ir sall wada. This
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sheors me thue poaphe hollow fads an the Inremct w0 you have oo be aware of wheee you
thodd be selling. YouTube and MvSpace ane the newest hot spoe.™

Some of the calli Virmos pets from YouTibe eefernds aren’t necowanily bocane the
customer bus 3 noed. bir many times they're inferemed in the real-sirste marker and
don't knaw whar 0o do and where o go. Maybe they will be future anomers, or in
the caie of a biyer locaed in Milan, Traly, they couldd bring millions of dollars sorth
of bininess to Exclusvely Auctions. Comsidering the facr chat crearing a profile snd
it vidoos i free for YouTube and MrSpace members, Varsos considens che reaules
warth the dffarm and he adds thar ir's worth spending meney o the nides production
costs i huve higher qualicy and fmgucr. Howeres, dhere ase vy 0o bogp che budpet
Loy

POST VIDEO AND PROFILES ON WEBSITES

Db Wesdenhamer, preudent of Auction Svwtoms Auctiopecrs and Appraisers,
I'hoeni:, AZ, wigpets baving a Flip video comees Dwsow.cheflip oomi, a device e
setils For shour $140, and makes vides ample 1o dhoot and dowaload b compurers,
af uphood 10 VouTiibe and odver websines. “You can also send it to 3 custamer and have
them do 2 restimanial, or walk around an auction une and pronew the menchandise
with it,” sz Weadeihamer.

The Austion Syaems welrite has video sad ather content promuoting the company
and Wedenhamer has placed poafiles for the company’s sucrions an sl nernadk
sines: including YouTibe, MySpace, and FuocBaok cons, gl business nerwodk sives
including Linkodin com. and AumioaMavsde com. Linkadin s an anline powodk of
mate than 3 millina professaonals from around the wadkd, representing 150 indus.
toies. Members crewe 3 peofile char mummanizes their profiomionad sccomplhments
and helps vo find and be found by fomer collesguas, disat, and pastnen. Mo
conmnections an: paiible by inviring tnnted contaces eo join Liledln. “Linkedln has
wae PRCTTY agecsstee dara management &3 Yo <30 ieport yous darshase and i will
sénel your caneacrs a coafitmation query and adi them o join.” nota Wadahamer.
“Tr liseps vour darsbese currenn.” {Tools for managing darabusss and Lirge email lees
are getting exsier 0o s, s the siddbar 1o this cover oyl

The Aucrion Metwork. provides live auction and intenscrive progomming 2477, Irs
busically an Intermer-dedivered “eedermion” channel tdur inchudes bath 2 full-tme, geal-
time foed of setachedule programming a5 wdl = additional santent on demand.
Copmmer intectioes with anmions md Juction companecs pROmole Jucham from
atcand the world, and allow besying enline, on locition or via mobile devices. The
interactive eovironment allows inen to warch odvers bed live or josn lnve sucnon
bickhing inweractively

Wherher if's socisl or business nerwacking, such websines are the wave of the funure,
expocially if you waat fo atract 4 Younges genenarion of cmnmers. scconding s oy
Smgarman, owner of Sugarman Ancioms. Mimi. FL. Sugamian conduon theoe 1o
«ight pervanal property aucrions per week and hai pasted vidoos of auctioas 1o bach
You Tabe and Myipace.

“Moring v YouTube is part and parcel of the mme and you haw t jouw ™ ovs
Sugarman. [ would o that based on the prpe of persnal properte snd lnventonewe
sell, all of dhese chings would antrsce the up and coners and dhe yuppse coowd.”
Sagarman hos hived 2 wdf thar w weey Interner concion, and b website pencres
betwern 7000 o 10000 hirs per weck

Another benefit of YouTibe i the abiline g be proactive, rather than waie for people
t conta you. Don Baren, techaral dwector of Rodbuck Awctons 3 wal exate
Austioneer based in Memphis, TH, potes thar members joun groups 2od he can hawe
peaphe that ase searching for actions poin Rodbuck’s group. When Rocbuck pums up 2
new wideo he notifis hiv group members. YouTube aleo gives Bamer 2 dsnbase
compased of poople that aee mbcreaod m atisin

e cunlinned

A primer on email marketing

Many Auctionsars such as Schrader Auctions rely on
wmail to communicats with thelr customars and grow
thelr maket. IF you visit www.schraderaue ions.com.
ona of the first things you'll natice Is the emall list
Invitation in the upper left comar of the home page.
Click on the link and fill out some information and you
have just bacome a membar, or “opted in” to
Schrader's enail database.

A good way to leam about the power of emalling and
databases can be found at mast any smail service
provider. For axample, a Geogle search of “emall
riesponss” found a listing for v getresponse.com,
and the company’s welisite makes It aasy to leam
ahout the technology. Subjects include: tum-key emall
marksting service, autorespondars, comvarsion
tracking and email daliverability,

When you opt-n to Get Response’s mailing list you'll
Inmeadiately find a resporse from the company in your
amail. 1t's a great exampls of an autorasponder, which
Is much like a fax-on-demand system, but instead you
filll ot & Form o i wehisite or do something. [ike huying
something onfine and get an Instant reply. At that
polnt, Get Rasponse offers free lessons in getting the
mast from your email databass.

For oiher gmail resources see;
v constantcontact com (mentionad in articls)

v werticalresponse.com, Emall Marketing, Surveys
and Posteards. Easy wob-based marketing tool that
helps you grow your business through email
marketing newslettors, online sorveys and direct
mall postcards.

wure contactpro.com, Emall marksting newsletter
software solution. Creats eye-catching HTML
newslottors and flyers In minutes, Free account
100 contacts, unlimited doliveres.

wniicontact.com, Ensall marketing & surveying software
that makes it easy to create, send, and track email
newsletions, suneys, and autoesponders.

wony, e wikipedia.org/ wikd/ Emall_marksting.
Wikipedia, the fres encyclopedia articls about
emall marke ting, Includins advantages and disad-
vantages. along with a glossary of Industry terms.,

v, siroamsend.com, Enail marketing tool and bulk
amall markating stratesies.
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o could be cxpeasive. but Brown hus found 3 war m
Youll" corvet thie couts by having boch Taternce and local
reps Ly e | B w‘- -ﬂw Yol I-II'IHE‘I' can't do
- BT adverrming on communin: wehevsian 1wl sardk

T Menute Vidas Cog - Wiy Bee Baute duzvens

clients noa my show.” Brown expluns. “For
cxample, on of my-chows is abour how busiesses
can cantrbate fo noappafits for poeater vsibdin
and brand. | have e up an jnecrview with
Tillioum Vilbage, & grose munse place in Seartle,
and dher donarsd 15900 seam for thewr mouns
arrracrion. | will inveraew them on oy dhow, and
though they can't advarmse, [ om churging them
te be am " I petuen, Tilliouns can use the video
an thewr webune or wnd dwem out to dher <lients
ar distribase them to poreneis] dano. Brown il
helped Tillicum pur repether an aunomaned
respone wvveem. for the lnremer

YOUR OWH RADIO STATION

Db Weidenhamor o werwapcrionnersork 52
hosr for her videot. And thanks e che Inrernce.
the hos found 2 war to offer mus 2 3 persanal
touch for her cumomers. Wendenhamer has
developed 2 radio station. sccemible fram her
company’ webuire:

il i VW DT e o s

STANDIMNG OUT FROM THE CROWD

O caure. 1 free sernie rhur can find people intereited in sctions
would sinsfy mosr Ancrioacers, bur whar abour wing sochal
norwock webtites 1o crcane 4 competiite advantape For Apal
Brosn. founder of Apal Brom Aucion $ervice. Searde. WAL
YouTube & the idal forum for differencisting henedf 25 3n apert
i fmdoosing sucions for pon-profit onmnisanens. Ul
reoently she depended on wopl-of-mouth but gromng compe-
tition marivated her v make a chanpe. “Macketing & impanant
because in my 2oea these are probably 400 sictioncon and leair
100 of chem all chemsebves chanioy Auctioneers.™ svs Brown. “Sa
| had w0 do samething to sex mvelf apar”

A winie o sweraprlboowncom and 3 moiss dick on rhe link to
YouTube at the bomom of the home page goves a0 example of the
bpact of 3 simple video, and warching Brown get a $19.000 bid
o the prrvikge of maming a reabast demonstraes the svng
about 2 piciue being worth 2 thoutiad waeds. Brown gotes that
the camera work oa her widea varies in qualire ver o imzandy
amblaha he crodibilior 35 a0 Avcsoncer thor wods @ the
S100,000 plas apena with hiph profile noa-prodies.

CREATIVE ANSWERS TO TV PRODUCTION COSTS

Chrher than paying somebody o puch the record bumon on a
vidoo camera, efforts like Beown's YouTide wideos can be done
wery ecanamizally, However Brovwn ho became an avid beliewer in
wideot and hae parnevad with a prodiction company ta proaduce
1 tedevision show airing on Reclrcom and on commumity and
public acoess stions opically served by cable. Such o projest

L
W IECTH secom. “We huwe adalr
conemporny muec thar mum when we aen’t
beoadaasting our arions,” sy Wedanhamer
“There are also commerciali sbowr opeaming
astions and we un diffecar nlk dows wich s Colkcror's
Carner and real evate topacs. We find thar a b people come &
the website and log on b0 the radio searron, dyough they migiiee
away from the webnine to vine other st for owo hour we ase
wnding them 3 commercial cvery fiftom muoues.”
fees, Weidenhamer w3 the com & shawr $4.000 pey manth.
Hawever, the tacks the usage and on average has abour [87
listerees i 3 groen hour. Thase btencrs aie apt o0 har from
Wesdenhamer's company in many other wny due ane even mone
penonl.
The company subsancocn with 3 relemadieting fiom o make
phone calls slorring buvers o carpore seions As with auy
usen  peoviders swwch w0 Comsrane Coaract
{wewoomtantcantctoom) a2 company  offering  “Enail
macketing software char mulies ¥ exy 1o ecate professponal
HTML il campagns wich no tech dills. ™ The company hasa
ob-Dry free trial for their produce. “Withoi uiing 3 aatioml
enuail compaay vou've pierenting 1 campaign from working well
becamse there are oo many spam fileers oor there” s
Wendenhamner

MAXIMIZING SEARCH ENGINE RANKINGS

Wadenhamer belieres i the power of seasch engines sch
Coagle, o dewe buninews i her website, and she sontraces with 1

# continued
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search engine optimarstion service. " They are expensrve bir since we've
it hack on ather advenidng we moved our budger 1o thee kinds of
Interner servces.” Weidenhamer hke the face char search enmne
optimization can find appropriate websates to link with s her compony
can g it pankingg whe seaches s made for sstons.

“5a many peaple in tin induseey snll don't have o wobsice other than 2
single pape or “sbour us”™ il page snd chat's great and they should make
wire they are on the MAA sive,” says Weidenhamer. “Bur how you gec
oticed is through the quaneiry of sives vou lure linked vo vou. You mighe
b the anlv ancrion in Boise, Idabo but of you go in o a search capine
and put ‘asction Bore” vou mgght ot come up far 45 pages becaic
maany other companies have Bovee, Idaha such a5 eBay. Thae's ane of the
wars v move up in the workd i o link wids ocher lloe-mindod o™

Weidenhamer mentioned cutting back on same of her other advertiving,
bat ceher Auctinneas uervewad for this artcle b differing opiaioas
on wane of the more maditional media dhoices. [y Sagemans company
sends out 3 marimum of JL000 fases for every sl a5 well as 8000 ¢-
mails. “We do what we have to da 6o Leep on deswing ¢rowde” won
Sugarman. Thar induda 3 wrong prctence ia all bocal aewspapens i
South Florida, M, Fore Laoderdale and Palm Besch. Sugumant
webvite pets berween 70400 and 10,0040 hirs every: woek and e credins 5
rwltisedia appeasch for driving cintomens to W iSRRG Lo
"W ey puically hurse berwoen five g fiftomn suaus listed on ohe web dre,”
pores Sugmman. “50 when people are keoking for somerhing specific in
newespaing o Myspace, they will see everything dbse thar's schediuled and
il Beedks afff of exch other”

TRADITIONAL SOURCES STILL HAVE VALUABLE USES

Sugarmans appeoach o aesspapen differs from dhat of Terey Moose.
advertring manager for Jumes G. Muiphy Co Inc, based in Edmands
WA. "Hae in Searle the Sl Thos and Sarale fire Insdfgprer hurve
webiter and we use sectioes of the ooline space for some of our
owrdgnaenr auctions,” ws hlooe. “The circaliion of acwspapers
seeitns 00 be deciening seeadily o online & aother svenne o ga for ue”
Wloare sl hinds rrade publications to be 3 valuble presurce and he now
b advantape of thar online adverthing with banoer ads, while
maincaining 3 presence in the publication’s printed verion on a e by
e bz

Radia offcrs another pood wenue for consignmene and Moore rrpically
ugs 2 padia bliee dhese deex befoee an sucrasn an four w five diffescat
statjom. "W have had some sucoers with cable advertising but pamanty
weill e i o promione the high public appeal irems sch a¢ sollector ca
o thse seized by law enfirsement,”™ Mooe sdds. “The L time we used
televiibim was about 3 vear apo but we haven't had amytheng chat 've fle
wogthy af ie.

Depending on the madser. hillboands can have high impact. Wimon
Sighee. praphies department manuger at Schiader Beal Esmare aad Auction
Compan, Inc. Columbay, [N, pepaces thar sgzas and billboards along the
road age the bippes dowing facrors follosod by newspring and woed of -
mowith. “Wee deal in 2 ypecific muder char's moshe agrculnual land and
s timbedand and some recrcational propertics, bur were ot int the
hhigh oo heomes,” erx Siger 50 90 pencent of or burvers come at from
2 M ar 4 mile eadiux of the properne being sold.™

Traditioral media wch 25 cadio, TV, newspapers and tade publications
are all taxing on a markening however, cocbive Autioncen age
will finding ways to do pet the wopd out without spending 2 loe of money.

Axidde from the vocial peoworking sites, one free Internet oppoctuniey is o
sdvertise an wwwcraigeling org.
CRAIGSLIST.ORG

Wesdenhamer wies Craigalier for specific producrs and ra fiad emplovecs.
She likes it for prmoting prodicrs scheduled for aition, but adviss
Anctioneers 00 avold using the word “uction” becase Craigshist was
ineendad e adfer specific products ar 3 Fsad price. [f Weldenhamer
daing A car auction she putt o lisnng far sach car and sales informarion.
but no descripnon of che vale a1 weton.

Anather looe bundger method of mareting i v speak before groups, or ar
conferenges and reade thows. Wadenhamer speaks an average af e
times por manth. Arronding such svents is an angalng pokics for Schoades
Faeal Estate and Auction Campany. ™ We wenr oo L Vegas o vear apo
e mect with a brge groap of accountanm thue hed fam accounes,”
recalls Sighee “We educared them on multirade aetions and how
anctions can fit into 2 partfolio for somebady char wante 1o sl Land.
Thae bas vielded numess austion scoounmn.”

Speakimg before geoups r part af a Luger public relations plan for the
Schiader Company: Oher actiwities include press tebesses before and afver
and siction. and & quarterdy overriow of che Lind maroer. "Rex Schiader
will wrine s overniew of how land pricas se doing and we send them o
the agricultupl papers.” explains Siler “We dove on historical dira m
i the papers abour us beng the ‘go 10’ peaple when it comes na land
prices and o it's atfecring the coonomy now and in the pat.”

Thanks m the quaredy reporrs, local ediors call ea ger bind marker
pdares. “They sk about geal-estate prices and it helps i fasrer those
sdationsbups o W dan per mone coverage and quoted made in Sertain
publicatons.” s Sigle “OF cose monr of that i free expowe for s
and thar's e prean thung sbour public wlasom. Ie muoy rake e time
oo crcate manerids but when they pee publshed i’y 2 big boowt ™

PERSONAL INVITATIONS

Roacbuch Aucrions, has developad same effective and low-com markening
mitheds fop binldig elationships with dient. “We do phone calb but
' pot libe eclemackenng.” v George Brvanr, vice-preudant of
madering. “We kuow sbour key buyers i cerraln markers and we will
persanally call them o iorvte chem 1o an awmion. Thar imolbre leeping
ol data and gecords and we v 6 da 3 betrer job on keeping records
of the posple who steend our auctions and what kind ir was sa ther will
b inwined eo amilar ooes.”™ Anocher vy ehue Rodbud: gers peronal with
customers s ta hold seminsrs on heow to buy at asetion.

Al rold, thewe examples of crearive markering show thar geming pereonal
with cuskamert b mave than powible with 3 ange of low-cost methods
from joining il aermorking websive 5 simple phone calls. My
Ancricpecrs ar shifting awar from wme arers of the media, wich =
newipapers, but the new marketing wenoes continge to appear. and all of
the Ancmiancers inseracwed bere agroed thar its a chullnge 0o keep up
with pew techaalay and muidering opporunine. Moactheles, =
Michobss Varsos discovered with his client fom Milan, fealy: keeping up
can get yous company notiood by a cmsomier from wmenhers tocally
tnexpeoned. 5o the seward potential s waiting. Bt it time oo cmplo:
same of echese merhods and make 3 vinr ro YouTube and MySpace ro see
Froudowy bty putsr B Bt oo iz Raglds, T
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